Case study:
Optimization of the online bike store
TYPE OF SERVICE: FACEBOOK ADS + INSTAGRAM

Provided service: Targeted advertising Facebook + Instagram
Topic: Bicycles online store
Duration of the campaign: 13.04.18 - 13.08.18
We were approached by a representative of one of the biggest online stores in Ukraine, who specialize in selling
bicycles and bicycle accessories. The main goal of promotion is to increase and systematize sales from social
networks.

What was the difficulty?
The difficulty is that buying a bicycle is a complex, lengthy process that requires careful preparation and a serious
approach to choosing the type, model, brand of the bicycle and the place of its purchase, so you need to interact with
the potential buyer at each decision-making stage.

What was done:

We tried to hold the buyer at all levels of the marketing funnel: from acquaintance to purchase. To do this, we set up
advertising campaigns for different purposes and for different audiences.
1. We used articles on the blog that would help determine the choice of bike, the advantages of each brand, etc.
There is something you need to help the buyer, thereby increasing the trust in the brand.
2. We collected this audience through a Facebook pixel and advertised on it the advantages of an online store,
the current discounts, various promotions. This way, we increase audiences’ interest in the brand.
3. We had advertised the goods to the most relevant audience, depending on the time spent on the site and the
number of pages visited. For this, we used remarketing + dynamic remarketing.

Results: For this, we used remarketing + dynamic remarketing.
For 4 months we achieved such results:
•
•
•

58.82%
The number of transactions increased by 633%
Income increased by 7808%
Transaction coefficient increased by
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Google Analytics data:

Segment - Facebook CPC:
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